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Overview of the programme structure  

	1st year 
Basic skills


The objective is that the student knows, understands and is able to describe and 
use the theory.


	1st semester 

	Design and visualisation
(9 ECTS)
	Interaction construction

(9 ECTS)
	The company 

(5 ECTS)
	Communication  

(7 ECTS)

	Design

Tools

Process

Media integration
	html/xhtml

CSS

Flash 

Introduction to actionscript

Usability
	Development methods/project management models
Team collaboration/personal time management

Company basis
Company culture
	Means of communication

Content

Media mix

Presentation technique


	2nd semester 

	Design and visualization

(9 ECTS)
	Interaction construction

(9 ECTS)
	The company 

(5 ECTS)
	Communication  

(7 ECTS)

	Aesthetics

Video and audio

Message and design

Animation

Colours
	Object-related analysis

Object-related design

Object-related programming 

Construction of games

Structured analysis and design

Database theory
	Innovation

Law

Project management tools

Budget and price


	Market communication

Market trends

E-marketing

Communication planning


	2nd year  Analytic competence  and  specialization

The objective is that the student knows how to analyze, evaluate and put things into 
perspective and has specialized within a field.


	3rd semester – Specialization course (30 ECTS)

	Visual communication
	Interaction
	Moving Picture

	Visualisation of corporate identity and market communication

Design for various media

Inspiration for improved design

Productions of 1-2 weeks during the semester
Use of different software tools*)

*) Software tools will be taken into use when the task in question requires it. The specific theory of software tools will not be taught
	Database theory (continued)

Object-related programming (advanced)

Serverside programming

Interactive multimedia constructions

Animation

Construction of games


	Advanced Video 

Advanced Motion Graphics

Advanced Audio 

Advanced Digital Storytelling

	The company:

Customer relations and clear communication

Projekt organisation and innovation projects

Context solutions

QA – Quality assurrance
	The company:

Customer relations and clear communication

Projekt organisation and innovation projects

Context solutions

QA – Quality assurrance
	The company:

Customer relations and clear communication

Projekt organisation and innovation projects

Context solutions

QA – Quality assurrance

	Communication:

Digital Storytelling

Media platforms

Campaign planning
	Communication:

Digital Storytelling

Media platforms

Campaign planning 
	Communication:

Digital Storytelling

Media platforms

Campaign planning

	Interaction: 

Database theory (continued) Object-related programming (advanced)

Serverside programming

Interactive multimedia productions
	Design:

Visual identity

Cross media

Inspiration
	Interaction:

Database theory (continued)

Object-related programming (advanced)

Serverside programming

Interactive multimedia productions


	4th semester

	Internship (15 ECTS) 



	Examination project (final thesis on specially studied subject) (15 ECTS)




Distribution of learning objectives

The Company/organisation

The aim is to qualify the student to incorporate organisational aspects in multimedia development and application and make the student capable of planning, managing and completing a development project.  

1st and 2nd semesters (10 ECTS points)

Innovation 

The aim is that the student

· can apply methods to the planning, starting and implementation of innovative processes.

Understanding how a company conducts its business

The aim is that the student

· can apply relevant methods to analyse the business culture as an important factor of the company’s competitiveness, strategy and image 

· can understand factors that influence a company’s basis for doing business

· acquires knowledge about relevant subjects in business law, including copy right, the Data Protection Act, contract law and law of tort.

Project Management
The aim is that the student

· can apply theories and methods to the establishing of project organisations and the understanding of cooperative processes

· can apply relevant theories, methods and it tools to the planning, managing and implementation of development projects

· can apply methods and tools to the economic planning and management of multimedia productions.

3rd semester (5 ECTS points)

Innovation 

The aim is that the student

· can understand the organisational consequences of the changes a project can be instrumental in bringing about in an organisation 

· can understand the global tendencies of the development of technologies and consumer patterns. 

Understanding how a company conducts its business

The aim is that the student

· can understand the company’s management, communication and decision processes.

Project Management

The aim is that the student

· can apply the quality assurance method to development projects. 

Communication and presentation
The objective is to ensure that the student acquires

knowledge about and understanding of using basic communication and communication models, including the planning of communication. 

1st and 2nd semesters – Communication (14 ECTS points)

Communication strategy and presentation

The aim is that the student

· can apply relevant communication theories and communication models in the development of his/her work

· can analyse and choose relevant communication strategies in connection with presentations

· can analyse and produce communication directed at selected target groups, and can analyse and describe a target group and present a specific message

· can apply relevant journalistic principles to digital presentation

· can apply methods to the construction of information architecture. 

Marketing

The aim is that the student

· can use knowledge about digital marketing to design digital communication products

· can analyse and choose digital media, taking target group, distribution conditions and resources into account.
User test

The aim is that the student

· can apply theories in connection with the planning and implementation of user tests

· can analyse qualitative and quantitative data of users. 

Learning competence

The aim is that the student

· can apply pedagogical methods and tools to develop a personal learning style 

· can apply methods to making academic presentations.
3rd semester – Communication and media sociology (7 ECTS points)

Media sociology

The aim is that the student

· can analyse and assess communicative elements in different media productions

· can use knowledge about the influence of cultural factors to national and global communication with a view to the correlation between cultural identity and forms of expression. 

Interaction Development

1st and 2nd semesters – Interaction construction and modelling (18 ECTS points)

The objective is that the student must be capable of structuring and implementing simple multimedia applications, including the realisation of user interfaces. The student must attain a basic knowledge of the technology closely bound up with the development of multimedia.  

The student must be able to structure, document and implement simple dynamic multimedia applications, including applications realised in a client/server environment. The student must attain a basic understanding of systems development and the relevance of the models in this connection. 

Technological understanding

The aim is that the student

· can understand the construction of the computer and how it is used as a tool

· can understand other digital units that can be a part of a multimedia context

· can understand possibilities and limitations in data mobility among various digital platforms

· has knowledge of the principles of communication technology

· can understand the construction of a network and the principle of operation.  

Design of multimedia productions

The aim is that the student

· can apply modelling in connection with the structuring and formatting of information

· can apply modelling in connection with the structuring of functionality

· can prepare documentation of multimedia productions

· has knowledge of search technology

· has knowledge of object-oriented design, analysis and programming

· has knowledge of structured design, analysis and programming.

Realisation of multimedia productions

The aim is that the student 

· can use standardised formatting languages for handling and saving information

· can use client and server based programming for interaction and dynamics in multimedia applications

· can understand the technical possibilities and limitations of different development environments

· can use animation techniques in multimedia productions

· can apply methods to the production of platform independent solutions. 

3rd semester – Construction and databases (9 ECTS points)

The objective is that the student is expected to structure and implement more complex dynamic multimedia applications integrated with databases. The focus is on multimedia applications in a client/server environment. The student must attain a thorough knowledge of the technology bound up with the development of multimedia. The student must be able to lay down quality objectives and assure the quality of multimedia applications. 

The understanding of technology 

The aim is that the student

· can understand interfaces in order to exchange data with the services of a third party

· can understand the aspects of security in connection with multimedia applications and data communication

· can understand object oriented design, analysis and programming

· can understand structured design, analysis and programming. 

Design of multimedia applications

The aim is that the student 

· can use modelling in connection with the development of databases 

· can use modelling in connection with the structuring of functionality

· can develop databases for multimedia productions.
Realisation of multimedia applications

The aim is that the student

· can use and implement databases

· can use data manipulating languages to databases

· can implement different media types in multimedia applications

· can apply methods to handle security in multimedia applications. 

Implementation and quality

The aim is that the student

· can use techniques and procedures to attain quality objectives in design, realisation, tests, debugging and implementation

· can prepare documentation of multimedia productions. 

Design and visualisation

The objective is that the student, on a methodical basis, is expected to use principles for design and concept development as well as to design and develop interactive user interfaces. 

 

1st and 2nd semesters (18 ECTS points)

Process and method

The aim is that the student

· can apply methods for idea and concept development

· can apply creative design methods

· has knowledge about documentation of design. 

Digital design

The aim is that the student

· can use design principles
· can analyse and use principles of image processing

· can analyse and use typographical means

· can analyse the connection between message and design

· can analyse the connection between identity and design.

Digital aesthetics

The aim is that the student

· has knowledge about the history of design and aesthetics
· can analyse the interaction between design and function

· can use current aesthetic styles 

· can understand chromotology and the perception psychology.

Interface design

The aim is that the student

· can design different ways of navigation based on an analysis 

· can design interactive user interfaces for different digital media

· can analyse the connection between application and design. 

3rd semester (9 ETCS points)

Process and method

The aim is that the student

· can apply methods to the documentation of design.

Interface design

The aim is that the student

· can design interactive user interfaces for different digital media based on a synthesis

· can analyse and create a synthesis between application and design. 

Digital media expressions

The aim is that the student

· can use, integrate and analyse digital media expressions

· can use techniques to produce and finish video and audio

· can use modelling and construction techniques in 3D

· can use animation techniques.

Internship
The first 8 weeks of the 4th semester is to take place at a company – the student must independently contact a company and enter into an agreement regarding scope of the work and work content. The internship must be approved by HANSENBERG.
The internship gives the student the possibility for a close connection with the business world, and the company can form the basis of the final examination project.

The internship is to take place in a relevant Danish or foreign company where the student will have the opportunity to analyze the theory in greater depth and test it in practice.

Examination project (15 ECTS points)
The final examination project must document the student's ability, on an analytical and methodical basis, to work with a complex problem – closely related to a practical situation – in relation to a specific project within the field of multimedia.

The specialization course must be included in the examination project. The subject for the final examination project is worded by the student(s) in concert with the college.
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